
LOCAL VOICES PULSE SURVEY RESULTS AT A GLANCE
AUGUST - SEPTEMBER 2022

TOP 4 TALKING POINTS There was a significant increase in 
the amount of participants that feel 
that there is a general shortage of 
housing to rent or to buy in 
Kalgoorlie-Boulder since the 'anchor' 
survey in 2019.

Many participants believed that 
providing designated workforce 
accommodation for temporary 
workers might decrease the pressure 
on the housing market. 

Trust and acceptance in the company 
remained steady in the last two surveys. 

The community perception of dust 
decreased since the last survey while the 
perception of vibrations as a result of the 
company's activities increased slightly.  

The amount of participants believing that housing is more expensive due 
to the activities of the company remained stable over the last year - 36% of 
participants thought the company has a negative effect on the housing 
market, 39% felt neutral about it, and 25% disagreed to this statement. 

70% of participants thought that there is a 
general shortage of housing to buy in their 
community - this increases to 89% for renting 
a house.

70% of respondents agreed that providing 
designated workforce accomodation for 
temporary workers decreases the pressure on 
the housing market, 16% selected "neutral", 
and 14% disagreed.

About 65% of participants believed that housing 
would be more available and/or affordable to 
rent or buy if temporary workers would have 
access to more suitable accommodation.

45% of participants feel negatively 
impacted by the increase in property prices 
and rent in their community, 31% feel 
neutral about it, and 25% don't feel 
impacted about it. 

FOCUS QUESTION: HOUSING AND ACCOMMODATION IN KALGOORLIE-BOULDER

It really needs to be addressed/resolved. Everyone is struggling. 
If they happen to be able to employ someone the next hurdle is 
to try and get accommodation.”

The demand for housing, both to own or to rent, in a 
finite market, is pushing up both the purchase price 
and rental value of existing homes”

An urgent fix is required or no-one 
will be coming to work in this town”

Focus on bringing local 
workforces to Kalgoorlie”

I  have witnessed people having to leave town as 
accommodation has become a problem, availability and cost”
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RESULTS PRESENTED... COMPARED TO PREVIOUS SURVEY

COMMUNITY REWARDS

Results presented here are averages across each 
area compared to the results of the previous survey.
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Trust and acceptance over time...
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The company’s impacts and benefits on...

Environmental impact*

Future prosperity of region

Jobs for local people

Social investment activities

Average score out of 5
Arrows indicate direction of change since last survey

2.87  =

3.93  =

3.94  =

3.65  =

1 2 3 4 5
Improved sentiment >< Decline in sentiment

* Reversed score: A higher score 
indicates improved sentiment.

Each completed survey helps your 
local community by unlocking a $5 
reward for a community group of 
your choice!

Community rewards have been unlocked 
for groups including:
- Goldfields Women’s Health Care Centre,
- Saving Animals From Euthanasia Inc.,
- Hope Community Services,
- Rotary Club of Boulder,
- and many more!

The company’s relationship with the community...

Contact quality

Feeling heard and respected

Company’s commitment to my
community

Average score out of 5

1 2 3 4 5
Improved sentiment >< Decline in sentiment

3.11  =

3.81  =

3.34  =

273
surveys completed 
in this Pulse survey

2438
surveys completed 

overall

Male: 34%

Female: 66%

18%
KCGM

employees

DEMOGRAPHICS

$24k
in rewards allocated 

to 66 community 
groups in total.

$1365
in rewards allocated 

from this survey.


